Contract Award
Consulting services for ex-ante, mid-term and final impact assessment,
including social surveys
1/LCS/2017

Names of all consultants who submitted proposals:

1. Center for Urban and Regional Sociology - CURS S.R.L. in JV with Novel Research

S.R.L./Romania
2. Metro Media Transilvania /Romania
3. The Romanian Institute for Evaluation and Strategy - IRES /Romania

Technical points assigned to each consultant:

Consultants’ names Technical scores
1. Center for Urban and Regional Sociology - CURS S.R.L. in JV 93.70
with Novel Research S.R.L.
2. Metro Media Transilvania SRL 92.07
3. The Romanian Institute for Evaluation and Strategy - IRES SRL 93.00

Evaluated prices of each consultant

, Proposal prices Evaluated prices

Consultant’s Name (VAT excluded) (VAT excluded)
1. Center for Urban and
Regional Sociology - CURS S.R.L. 115,220.00 euro 532,961.63 RON
in JV with Novel Research S.R.L.
2. Metro Media Transilvania SRL 669,433.78 lei 669,433.78 RON
3. The Romanian Institute for 191.304.00 euro
Evaluation and Strategy - IRES 88,7 21'2 00 lei ’ 743,611.46 RON
SRL e

Name of the winning consultant andthe price, duration, and summary scope of the
contract

Name: Center for Urban and Regional Sociology - CURS S.R.L. in JV with Novel Research
S.R.L.

Price: 115,220.00 EURO exclusive of taxes, plus 21.891,80 EURO representing the related
VAT resulting the total amount of 137.111,80 RON.

Duration: The number of days shall be: within 5 days as from the contract signing for the
Initial Study and within 5 days as from the receipt of Notification issued by the Client for
commencement of the services for Mid-Term Study (estimated in 2020) and within 5 days
as from the receipt of Notification issued by the Client for commencement of the services
for the Final Study (estimated to be at beginning of 2022).



Summary scope of the contract:

The projects’ interventions will be implemented at national level, as well as at local level
- commune/city.

The aim of this assignment is to develop and implement a system quantifying the project’s
results and impact starting from a baseline sociological survey carried out at the start of
the project’s interventions, which should provide the reference values for the social and
monitoring indicators of the project. Through the project’s duration another two social
surveys will be carried out and compared to the baseline so as to highlight the project’s
results and impact with a special focus on assessing behavioral changes assumed to be
resulting from the Project components: 1 (investments), 2.1 (knowledge hubs) and 3
(public awareness).



